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The article deals with the problem of translation of the English slogans into Russian and their adaptation to
Russian-speaking audience. The author analyses the main methods of slogan translation.
Keywords: the English-language slogan, translation techniques, the Russian-speaking audience.

B HacTosiLee Bpems COBPeMeEHHOE 06LLECTBO XapaKTepu3yeTcs CTPEMUTESIbHLIM TEMMOM
pocTa MeXAyHapoHbIX OTHOLLUEHWIA B Chepe TOProB/M U, Kak CneAcTaue, HeO6X0AMMOCTLIO B
NepeBofle PeKNamHbIX KaMMaHWi Ha pasHble A3blkKM. Peknama MnOCTENeHHO CTaHOBMTCH
MEXKY/IbTYPHbIM (PeHOMeHOM. Bce 60/blUe WMHTepHaLMOHA/IbHON peKnaMbl MOSBASETCS B
MeyaTHbIX M3AaHUAX, Ha TEeNeBUAEHWM U B CETU WHTepHeT. CnoXunacb HeO6XOAMMOCTb B
Ka4yeCTBEHHOM MepeBOfe C Le/bl0 MPUB/EYEHMS KaK MOXHO 60/bLUero Koim4yecTsa
NOTEHUMa/IbHbIX MoKynaTenen. [lepeBOAUMK [O/MKEH NpeABUAETb BO3MOXHbIE OLLUMOKM,
KOTOpble MOryT MNPOW30MTM NPU MepeBOfAe PEKNaMHbIX CNOraHoB, BbI3BaHHbLIX Pa3INYMAMU
A3bIKOB M KyNbTyp, YTO, B CBOK OYepefb, MOXET MPUBECTU K MNPOBasly BCeW PeKIamHOiA
KamnaHum.

CnoraH - 3TO peknamHbli [eBW3, KOTOPbIA B CXaToM Buie Mepefaér pekramHoe
CO06LLEeHME, YacTb A0NTOBPEMEHHON KOMMYHWMKALMOHHON nnatopMbl O6peHaa. PeknamHbli
cforaH ynoTpebnseTca BO BCexX BMAAX PeKNaMHON KOMMYHUKaLMKX ANS NPUBIEYeHNS BHUMaHUA
LIeNIeBO ayaUTOPUKA, U, TaKUM 06pa3oM, CTUMYMPOBAHNSA NPOLAX.

OcHoBHaA 33gaya cfioraHa -  TpaHCAMpOBaHWe  MOKynaTensM  MHgpopMauum o
peknamMmpyeMoM ToOBape 4YeTKO, APKO, NakoHuyHo. [perMMyLlecTBOM cnoraHa sBNseTcd TO, YTO
noTpebuTen MOryT Bbl4eNIMTb PeKNamMHOe Ob6palleHne U3 MHOXECTBa TUMUYHBLIX (pas,
peann3ys 0CHOBHYIO (DYHKLMIO C/loraHa - rapaHTuIo ero 3anoMmHaHms.

Mpn nepeBOAe PEKNaMHOr0 CrnoraHa OT MepeBOAYMKa TPebyeTcs He TONbKO 3HaHWe
A3blKa, HO M OCOGEHHOCTEN MeHTaUTeTa LEeNeBO ayauTOpUW. 3TO sBAsSeTCA TBOPYECKUM
npoLeccom ¥ nNo3TOMY 3feCb WMeeT MEeCTO MNOHATUE «KpeaTWBHbIA MNepeBod», T.e. MNepeBof,
aflanTVPOBaHHbI K JaHHOI CTpaHe B onpeeneHHoM cerMeHTe pbiHka [3].

[ns  JoCTMXeHMs afleKBaTHOCTM B MepeBOfe COraHOB CBepx3afjadveinn sBnseTcs
coBnajeHue peakuwii nonyyaTened peknambl Ha 3SMOLMOHAJBHOM W WHTENEKTYalbHOM YPOBHE.
3 aTOro cnepyet, YTO 3KBMBAIEHTHOCTbL pPeakuuii NoTpebuTenel B pasHbIX CTpaHax Ha O4HU U
Te Ke cioraHbl - 3T 3aa4a MakCMMyM A1 NepeBoaYmnKa.

AHanuns nepeBofa aHrn0s3bI4HbIX C/IOraHOB Ha PYCCKUIA S3bIK NO3BONSET CAENaThb BbIBOA,
YTO Yallle BCero MCrosb3ytTCs [Ba OCHOBHbLIX MNpuema nepeBoa: MPUEM KanbKUpoBaHus W
NMpMeM uenocTHoro npeo6pasoBaHus. [lepeBoj /y4ylMX CAOraHOB MMPOBOW  pPeKiambl
OCYLLECTB/IEH B a6COMIOTHOM 60/bLUMHCTBE Cy4YaeB C NPUMEHEHVEM MpreMa KaslbKMPOBaHMS.
Mof KanbKMpoBaHMEM Mbl MOHMMAEM LLUMPOKYHO TPaKTOBKY AaHHOM0 NepeBOAYECKOro npmema, a
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MMEHHO - 3TO [OCNOBHbIA NepeBod, MNPU KOTOPOM B A3blke MepeBofa COXPaHSHTCA
CEMaHTMYECKMe U CTUNIUCTUYECKME MPU3HAKK OpuUriHana. Hanpuwep:

- Loreal. Because you’re worth it. / [l0OTOMY 4TO Bbl 3TOI0 AOCTOWHbI;

- Maxwell House. Good to the last drop. / XopoLu fo nocnegHein Kannu.

OfHaKo BO MHOIMX Cy4asx MpUYemM Ka/lbKMpOBaHWs He YMECTEeH MO pasHbIM MpUYnHaMm,
MO3TOMY B CaMbIX 3aMOMMHAIOLLMXCH U SAPKMX CnoraHax MCrosib3oBaica MpUeM LeNOCTHOMo
npeo6pasoBaHus. MNprém LenocTHOro npeo6pasoBaHns ABNseTcAa onpeaenéHHoM
Pa3HOBUAHOCTHIO  CMbIC/IOBOTO  PasBUTWSA, CYyTb  KOTOPOro - BO  BCEOOBEMJIHOLLEM
npeobpa3oBaHNM, Kak OTAENbHbIX CM0B, TaK M NPeANOXeHUs B UenoM. Hanpumep, Kak B
pekname 4mncoB Pringles:.

- Once you pop the fun don’t stop. - OfHax bl XpYCTHYB, 3a0yAb O FPYCTU.

Ecnn cpaBHUTb OPUTMHa/bHBIA aHIIMIACKMIA CNOTaH 1 ero PyCcCKOA3bIYHbIA aHanor, To
MOXHO 0OHapYXXWTb, YTO B PYCCKOM 3KBMBa/IEHTE COXPaHEHO BCEr0 OAHO C/IOBO «OAHaKAbI».
Ho, no cyTu, 310 He CTONb BaXHO, TaK Kak rnaBHas Le/b MepeBoja - 3TO HEe TO/IbKO HaWTu
YAauHbIi  3KBMBANIEHT, HO W npueneys BHUMaHWe ayanTopun. VIMEHHO  LEeNOCTHOe
npeobpa3oBaHye CMNOCOOGHO rNy6XKe PackpbiTb COAEepPXaHUe aHrMACKOro CcnoraHa, ymeno
1CNO/b30BaTh M306pa3nTE/IbHO-BbIPa3UTe/bHbIE CPEACTBA U MPaBUIbHO COYEeTaTb JIOrMYECKOe U
3MOLMOHA/IbHOE HaYaslo, HEXEeNM KafbKMPOBaHHbIN NePeBOL.

Heobxogumo OTMeTWUTb, YTO NPW NepeBoAe pPeKNaMHbIX CI0raHOB MCMO/b3YHOTCH U
Apyrue npuembl: reHepanmsauns, KOHKpeTU3auusi, aHTOHMMWYECKUA nepesod, M T.4. Tak,
HanpumMep, 419 nepesofa cnoraHa KomrnaHunm Wendy’s Obl1 UCMO/b30BaH MPUEM reHepanu3auui.
Where’s the beef? - 'ge msaco? Vinu, Hanpumep, cnorad nuea Carlsberg: «Carlsberg - probably
the best lager in the world» no-pyccku 3ByumnT cnegytowmm obpasom: «Carlsberg - noxanyi,
NydLlee nuso B MUPE».

B Opyrom nprvmMepe MOXHO HabntofaTb WCMOMb30BaHWE 3TOr0 XXe Mpuema C Lefbo
afantayum croraHa KomnaHum Burger King K pyccKkorosopsien ayamtopum: You'’re the boss. -
Tbl 30ecb rnasHbiil. 3[4eCb MNEPeBOLYMK MEHSIET CMI0BO «BOCC», 6O0fblle XapakTepHoe AN
amMepMKaHCKOM Hauuu, Ha C/OBO «rNaBHbIi» - 6ofee afekBaTHOe [N BOCMPUATUS
PYCCKOSA3bIYHbIM HaCe/IeHVEM.

CnoraH rasupoeaHHOro Hanutka Sprite «Obey your thirst», KoTOpbli B [OC/IOBHOM
nepesoje 3By4Yas 6bl Kak «[MOLUMHUCH CBOEW Kaxze!», nepeBefjeH C WCMO/b30BaHWEM Cpasy
NBYX MPUEMOB - aHTOHMMMYECKOTO MepeBofa W LenocTHOro npeo6pasosaHus: «He paii cebe
3aCOXHYTb!», YTO AenaeT cnoraH TakMM >Xe SIPKMM W Bblpas3uTesibHbIM, Kak ¥ B OPUTMHa/IbHOM
TeKcTe.

Takke nNpu MepeBofe PeKNaMHbIX C/IOraHOB BCTPEYaroTCA MPUMEPbI, B KOTOPbIX B
nepeBoje COYETAOTCA Pa3HO-aN(haBUTHbIE CUCTEMbI - aHIIMIACKas N PyCCKas:

- It’s Miller time! - 310 Bpems Miller (nuso Miller).

- BeanzMeanz Heinz. - bobbl 3Hayart Heinz (Heinz).

- Do the Dew. - Caenain Dew (HanuTok Mountain Dew).

B fgaHHbIX npvMepax Mbl BUAMM, 4YTO MEPEBOAYMKM YACTUYHO WCMNOMb3YHOT MNpuemM
TpaHcnnaHTayuM, T.e. BHECEHME B WHOA3bIYHBLIA TEKCT Ha3BaHWA peauv B OPUTMHA/IbHOM
HanucaHuy, YTobbl MaKCUMasIbHO TOYHO BOCMPOM3BECTU MCXOAHYIO BepPCUIO cnoraHa. OfHako
HeobX04MMO OTMETUTb, YTO MEepeBefeHHble TakuM 06pa3oMm (pasbl MOryT COCTaBMATb
ONpefeNieHHY0 CNIOXHOCTb AJ11 BOCMPUATUSA, OCOGEHHO ec/in MoTpebuTelb HefOCTaTOYHO
3HaKOM C peKiamupyembIM NPOLYKTOM.

Llencto nepeBoja pekamMHbIX C/I0raHOB ABMISIETCA HEe TO/bKO Mepefaya CMbICna
COOGLLEHNSA, HO W NPUBMEYEHVE NOTEHUMA/IbHBIX MOKYNaTeen ¢ y4eToM Ky/bTYpPOnormyeckmx
0COGEeHHOCTel  LeneBoi ayautopun. [na  [OCTUXKEHWS [aHHOW Lenn  nepeBoj4veckas
TpaHcgopmaums MOXeT ObITb pean3oBaHa C NMOMOLLLIO Nprema komnencauun. Hanpumep: The
Coke Side of Life / Bce 6yaet Koka-Kona. OpurmuHan cnoraHa CogepXXuT ailito3nio K N3BECTHOM
amepukaHcko necHe «Keep on the Sunny Side of Life», n, HECCOMHEHHO, OH AO/KeH ObITb
MCTOYHMKOM NPUATHBIX U NO3UTUBHbIX 3MOLMIA Y aMepyKaHCKUX NoTpebuTeneid. ABTOp CrioraHa
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accouumpyeT B UX CO3HAHWUM NOMOXUTENbHbIN XMU3HEHHbI HACTpoii ¢ HanuTKom Koka-Kona. B
PYCCKOA3bIYHOM afanTaumu [aHHOro cfioraHa WCMOMb3yeTcA OTCbIIKA K YCTOMYMBOMY
06VX0HOMY BbIpaXXeHUI0 «Bce 6yfeT XopoLuo», obecreymBaroLlas LOCTUXEHUNE XKENaemMoro
KOMMYHUKATMBHOI O 3(h(heKTa.

CyLLEeCTBYeT He3HauMTe/lbHOE KOMYECTBO aHIIMACKUX CNOraHoB, He MepeBOAMMbIX Ha
pyCCKMA A3blK. Tak, Hanpumep, Cc/foraH KOMMaHWW PizzaHut WCMNOMb3YeTCA TOMbKO B
OpUTMHa/ILHON POPMe M PYCCKOro 3KBMBaNeHTa He MeeT: «Hut, Hut, PizzaHut». Bcem xopoLuo
M3BECTEH W CMIOraH KOMMaHuu Nike, KOTOPbIV TOXeE TPaaULLMOHHO He nepeBoanTcea: «Just do it».
BbI3blBaeT COMHeHMWe, ABSETCA /I TaKOW MOAXOL K afjanTtauuu, a, BepHee, eé OTCYTCTBUIO,
BEPHbIM peLLeHVEM MapKeTO/I0roB, Tak Kak [aieko He BCce MOoTpeduTeny NpoayKumn AaHHbIX
KOMMaHW MOTYT XOPOLLO 3HATb aHINIMACKUIA A3bIK.

Heo6xo4MMO OTMETWUTb, YTO NPU MEpPeBOAEe PeKnambl MepeBOAUNK 0053aH YUUTLIBATb
HaUWOHaNlbHble WM MCUXONOrMYecKre OCOBEHHOCTW MpeanonaraeMoro noTpebutens A
obecrneyeHnss NpPaBWIbLHOTO  BOCMPUATUA  TeKCTa MepeBofa MNOTpPebuTeneM  pekambl.
cnonb3oBaHve npu MepeBofe NEKCUKW, 06s1afatoLeli pasHOo06pasHbIM - KOHHOTATUBHBIM
LunieAhoM, co3faeT 06pa3HOCTb U NPUAAET IMOLMOHA/IBHOCTb PeKnaMmpyemomy NpoaykKTy (Kak
B Np1Mepe nepesBoja cnoraHa KoMnaHuy Koka-Kona).

A3 BCero BbILLECKA3aHHOTO MOXHO CZeN1aTh BbIBOL O TOM, YTO, HECMOTPSA Ha pasnyHble
MoAXoAbl K MepeBOfy PeKNaMHbIX CI0MaHOB, Y KaXKAOro MepeBojuYMKa A0/MDKEH OblTb CBOWA
VHAMBUAYANbHBIA NOAXOM, TAe HET YHMBEPCa/IbHbIX (HOPMYN U NpaBu/ NPUMEHEHUA TOr0 UK
MHOro npviema. BaXHO MOMHWUTb, YTO OCHOBHAA Lieflb PeK/ambl - MPOU3BECTU BrieyaT/ieHue,
OCTaBUTb B NaMATV NOTEHLMANIbHOIO NOKYNaTess ApKUiA SMOLMOHANbHBIV Cnes,
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