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A research agenda exploring the experience of being a male in post-Soviet society
is urgently needed. Many male issues investigated by Western researchers are of
particular concern in Russia, such as substance abuse (Capraro, 2000; Pleck, Sonen-
stien, & Ku, 1993a), psychological distress (Good, Heppner, Hillenbrand-Gunn, &
Wang, 1995; Good, Robertson, Fitzgerald, Stevens, & Bartels, 1996), potential for
violence (Janey & Robertson, 2000; Thoreson, Shaughnessy, Cook, & More, 1993),
and many forms of violence against women, including attitudes accepting of rape
(Good et al., 1995; Turman, Tokar, & Fischer, 1996). For example, Russian men
were significantly more likely to report more psychological violence than their
American counterparts (O’ Neil, Owen, Holmes, Dolgopolov, & Slastenin, 1994). In
terms of overt behavior, 95% of victims of domestic violence in Russia are women,
and virtually all perpetrators are men (Sillaste, 1997, as cited by Johnson, 2001).
Findings of Gondolf and Shestakov (1997) further suggest that a Russian woman is
two and half times more likely to be murdered by a male partner than an American
woman.

Not only are Russian men a threat to the health of women, it appears they are
also a threat to themselves and other men. Death due to homicide is now 20 times
greater in Russia than in Western European nations (McKee & Shkolnikov, 2001)
and the majority of those killed by males are males (Chervyakov, Shkolnikov, Pride-
more, & McKee, 2002). According to Shkolnikov, McKee, and Leon (2001), there
has been a slight moderation of the dramatic decline of life expectancy among Russ-
ian men, but death due to accidents and violence among males 15-24 years old
remained 40% higher in 1998 than in 1991. According to reviews of Eberstadt
(1999) and more recently McKee and Shkolnikov (2001), external causes of mortal-
ity remain three times higher among Russian men than in less developed countries
such as Mexico and Venezuela.

Shkolnikov et al. (2001) argue that a substantial percentage of such deaths are
the result of substance abuse. In a later study testing the relationship between alco-
hol consumption and sudden death due to cardiovascular disease, Skolnikov,
McKee, Chervyakov, and Kyrianov (2002) found that more than half of men dying
from external causes (i.e., accident or interpersonal violence) had medium or higher
levels of intoxication. According to Chervykov et al. (2002), 80% of men convicted
of murder were intoxicated, as were a large percentage of victims.

Alcohol may also play a role in the unusually high rate of suicide among Russ-
ian men. Though no studies in Russia have tested this relationship, findings in other
countries suggest a relationship exists (see Foster, 2001). Such a finding is consis-
tent with an unexpected drop in suicide during the anti-alcohol campaign introduced
by Gorbachev in 1985 (Foster, 2001). Other evidence suggests that alcoholism is the
strongest single predictor of completed suicide (Beck & Steer, 1989). When social
scientists consider this body of research on Russian men in light of research on simi-
lar issues among males in the West and how this research has benefited counseling
practice in the United States (Andronico, 1996; Brooks & Good, 2001; Scher,
Stevens, Good, & Eichenfield, 1987), the need for masculinity research in Russia
becomes clear.



According to Ashwin (2000), very little attention was paid to men as men during the
Soviet Union era (circa 1919-1989). During this period, greater concern was shown
for zhenskii vopros or the woman question (Kreig, Alyoshina, & Volovich, 1993).
At issue was the undermining of pre-Revolutionary patriarchal social structure
(Kukhterin, 2000) in order to consolidate the power of the new communist state
(Ashwin, 2000). This was accomplished by offering women paid employment and
government-supported childcare (Kukhterin, 2000), while men were granted privi-
lege in the workplace that focused energies outside the family (Kiblitskaya, 2000).
Thus, the male identity was formed in relation to the state rather than to the family
(Meshcherkina, 2000) as they engaged in the task of building the new communist
system. Meanwhile, “the state assumed responsibility for the fulfillment of the tradi-
tional masculine roles of father and provider” (Ashwin, 2000, p. 1). According to
Kukhterin (2000), Soviet-era fathers and husbands were essentially marginalized:
“the state forged an alliance with the mother and child unit which it ‘protected,’
leaving the individual man redundant on the edge of the family” (p. 73).

Since the collapse of communism and the breakup of the Soviet Union, Russian
men have found themselves in the precarious position of suddenly being responsible
for filling the void left by the governmental “universal and exclusive father”
(Kukhterin, 2000, p. 71). This represents a formidable challenge for contemporary
Russian men. They are confronted with greater demands for family participation in
an economic climate that requires them to work twice as hard as men from previous
generations (Kukhterin, 2000). Because of a social system that discouraged initiative
and autonomy (Kiblitskaya, 2000; Meshcherkina, 2000) as well as involvement in
family affairs (Ashwin, 2000; Kukhterin, 2000), it appears most Russian men have
been poorly prepared to meet either challenge. Evidence suggests the emergence of
a “new Russian man” who is able to navigate the complexities of the emerging mar-
ket economy, yet even this minority seems no more inclined toward domestic duties
than their fathers (Meshcherkina, 2000).

Much has been learned about the etic and emic components of traditional mas-
culinity in Western cultures (Brannon, 1976; Levant et al., 1992) and the variations
of sub-populations (Fischer & Good, 1998). The same cannot be said about Russian
society, either before or after the collapse of the communist state. Most authors
would agree that Russia has been and continues to be patriarchal, but potential etic
or emic components of the Russian male role have not been articulated. Nonempiri-
cal literature hints at the “feminine side” of Russian men (Krieg, Alyoshina, &
Volovich, 1993), and small-sample qualitative studies also imply hypermasculine
tendencies manifest in male youth rokery (bikers) (Pilkington, 2000) in addition to
the importance of koremilets (breadwinning) among both younger males
(Meshcherkina, 2000) and men that came of age prior to the Soviet collapse (Kiblit-
skaya, 2000). What is missing is exploratory research using larger samples and
quantitative methods. Results could promote a broader understanding of the male
role in Russia and could constitute a first step in the process of model construction.



Masculinity ideology is defined as the “endorsement and internalization of cultural
belief systems about masculinity and male gender, rooted in the structural relation-
ship between the two sexes” (Pleck, Sonenstien, & Ku, 1993a, p. 88). This is the
social constructionist perspective on masculinity and the male role, which assumes
gender roles are social constructions that vary across societies and historical eras
(Kimmel & Messner, 1989). Research testing this variability has proceeded on two
fronts. One approach has used quantitative procedures to investigate possible differ-
ing structures of masculinity ideology. These studies have been limited to males in
America (Fischer, Tokar, Good, & Snell, 1998; Doss & Hopkins, 1998), African
Americans and Chileans (Doss & Hopkins, 1998), and men in South Korea (Janey &
Lee, 2002). Few studies have been conducted that investigate potentially differing
structural aspects of masculinity ideology in any of the former Soviet Republics,
including Russia.

A second approach has involved attempts to place cultures on a continuum
between liberal and traditional beliefs using instruments presumed to tap into uni-
versal etic components of the male role in patriarchal societies (Levant, Wu, & Fis-
cher, 1996). This approach has been used on such diverse samples as African
Americans (Levant & Majors, 1997), comparisons of dwellers of Northern regions
and the American south (Levant, Majors, & Kelly, 1998), men and women in China
(Levant, Wu, & Fischer, 1996), and more recently Russia (Levant et al., 2003).
There is credible evidence suggesting a convergence of masculine ideals among
male-dominated socicties supporting this approach (see Gilmore, 1990). Yet Gib-
bons, Hamby, & Dennis (1997) suggest this procedure is less than ideal since it risks
the imposition of pseudoetics, which might not in fact exist. Perhaps more problem-
atic in cross-cultural research would be the omission of emic, culturally specific
components of the male role that are presumed to exist in the culture being investi-
gated (Kimmel & Messner, 1989).

An alternative course of action would seem to be utilizing instruments validated
using the population for which they were designed. When no such assessment tool
exists, as is the case with Russian culture, we propose a workable compromise:
employing an instrument that has proven itself to be a valid and reliable measure of
masculinity ideology and demonstrates the capacity to identify unique emic compo-
nents across more than one culture. The Multicultural Masculinity Ideology Scale
(MMIS: Doss & Hopkins, 1998) would seem to fit this description. Therefore, the
purpose of this study is to expand our understanding of masculinity ideology by
exploring emic components of the former Soviet Republic of Russia and to take an
opportunity to test construct validity of the MMIS when used with a sample of Russ-
ian men. To these ends, this study was guided by the following hypotheses: principle
component analyses of the MMIS will reveal emic components of masculinity ideol-
ogy that are unique to Russian society. In terms of demonstrating reliability and
validity, it is hypothesized that derived factors will positively correlate with the
Male Role Attitudes Scale (MRAS: Pleck et al., 1993a, 1993b), subscales of the
Male Role Norms Scale (MRNS; Thompson & Pleck, 1986), while not demonstrat-
ing significant correlations to measures of social desirability.



Table 1
Demographic Characteristics

Age (Mean) 20.22
Religion
% Russian Orthodox 70
% Catholic 2
% Protestant 1
% Muslim 5.8
% Jewish 15.9
% Other 43
Marital status
% Single 86
% Married 8.6
% Divorced 3.1
% Separated 2.3
Year in college
% First year 30
% Second year 22.7
% Third year 8.2
% Forth year 304
% Fifth year or greater 7.7
College major (f)
Technical 64
Humanities 68
Arts 16
Business 18
Engineering 14
Other 25
Family of origin monthly income (Rubles)
% 1,200 or less 12
% 1,200-2,500 22
% 2,500-5,000 32
% 5,000-10,000 29
% 10,000 or more 5
METHOD
SAMPLE

Data were collected from two public universities located in Ulyanovsk (» = 128) and
Belgorod (n = 83), Russia. Both cities have the notable advantages of being some-
what isolated from the social and political influences of the more cosmopolitan
Moscow region and having populations that are predominately ethnic Russian.



The sample was composed of 211 male graduate and undergraduate students.
All participants were volunteers and completed the study cither as part of course
requirements (Ulyanovsk) or for extra credit (Belgorod). The age of participants
ranged from 17 to 50 (M = 20.22, SD = 3.75). Responses on the MMIS from both
samples were compared and combined since no significant differences were found.
Additional data describing the Russian sample are listed in Table 1.

PROCEDURE

This study was briefly described by the second investigator to participants in class-
rooms with the following statement, spoken in Russian:

Thank you very much for your help in conducting this study. We
are exploring the roles that men are expected to play in Russian
society, and we are very interested in your opinions. Please com-
plete the questionnaire according to the instructions on the cover
page. It is important that this survey remain anonymous, so please
do not put your name anywhere on the questionnaire. Again, we
sincerely appreciate your cooperation.

The surveys were then sealed in envelopes and dropped by participants into a large
box after completion to assure anonymity. Data were analyzed using SPSS v.11.0.

MEASURES

Survey materials contained the following scales, which were counterbalanced in four
forms to control for order effects. In each form, demographic data were placed last.

Male Role Norms Scale. The Male Role Norms Scale is a widely used measure
designed to assess the endorsement of masculinity-related norms. It is a 26-item
scale that was derived from the Brannon Masculinity Scale (Brannon & Juni, 1984),
which is theoretically based on Brannon’s “Blueprint for Manhood” (Brannon,
1976). Principal-component solutions indicated a three-factor solution of toughness,
antifemininity, and status (Thompson & Pleck, 1986). Reported internal reliability
estimates ranged from .74 to .81. In the present study, alphas were somewhat lower,
ranging from .67 for status to .55 and .49 for toughness and antifemininity, respec-
tively. The MRNS was scored on a five-point Likert scale with 1 being anchored at
“strongly disagree” and 5 at “strongly agree.” Higher scores indicate higher levels of
endorsement of traditional masculinity.

Male Role Attitudes Scale. The Male Role Attitudes Scale (Pleck et al., 1993a) is a
global measure of masculinity ideology containing eight items. Scoring and interpreta-
tion procedures are identical to the MRAS. Previous research indicated an internal
reliability estimate of .56, and the alpha coefficient found in the present study was .38.



Multicultural Masculinity Ideology Scale. The MMIS is a 35-item scale designed to
assess masculinity in a manner comparable to the MRNS. The empirical and non-
empirical masculinity literature from which items were derived included non-Anglo
sources (for a complete review of sources, see Doss & Hopkins, 1998). Principal-
component analysis from the original study used samples from Chilean, African-
American, and Anglo-American cultures. Results revealed common etic components
of hypermasculine posturing and achievement. Alpha coefficients for equal-n sam-
ples were .81 and .72, respectively. Emic components for the Chilean sample were
toughness, (.59) pose (.58), and responsibility (.48). The only emic components in
the African-American and Anglo-American samples were sexual responsibility (.43)
and Sensitivity (.70), respectively.

Marlowe-Crowne Social Desirability Scale. The 13-item, long form of the Marlowe-
Crowne Social Desirability Scale (SDS; Crowne & Marlowe, 1960) was used to test
for cultural differences in social desirability and to examine divergent validity of the
MMIS. The original study used the six-item short form, but since alpha coefficients
seemed low (.39 -.47), it was decided a more thorough test of this variable in this
sample would be desirable. Internal reliability for this sample was .87.

Translation. All measures were first translated into Russian by a Russian graduate
student in an English language graduate program. Back translation (Brislin, 1970)
was performed by linguists fluent in both Russian and English. Difficult-to-translate
items were translated with input from the principal investigators. The majority of
items (72%) were either word-for-word translations or those with only slight differ-
ences in sentence structure. Thirty-one percent of items were different yet retained
the same general meaning. Two items proved problematic and were without identical
meaning in Russian. For example, “tough” in item #12 from the MMIS translated as
“durable and stoic” in Russian. The expression “When the going gets tough, the
tough get going” in item #11 in the MRNS is an English expression that lacks a direct
Russian equivalent. It was translated as “only the strongest can succeed and prevail.”

RESULTS

A total sample of 211 males was obtained. Data were screened for outliers and cases
with missing data. Four were deleted with Mahalanobis distance, which exceeded
the p <.001 with degrees of freedom equal to the number of variables (x* (35) =
66.58). Five other cases had isolated missing values that were replaced with means,
leaving a total sample of 207. In terms of sample size required to conduct factor
analysis, Kass & Tinsley (1979) suggest five-10 subjects per variable is appropriate.
Since the Multicultural Masculinity Ideology Scale (MMIS) contains 35 variables, a
sample of 175 would be indicated. Thus, a sample of 207 was judged sufficient.

PrRINCIPAL COMPONENTS ANALYSIS

To estimate the number of components to retain for the MMIS, a principal-compo-
nent analysis was performed. Principal-component analysis is favored over other



exploratory factor analysis procedures when, as in this case, the objective is an
empirical summary of the data (Tabachnik & Fidell, 1996). Number of components
to be retained for rotation was determined according to four criteria; (a) eigenvalues
greater than 1.0, (b) percentage of total variance explained by each factor, (c) Cat-
tell’s (1966) scree test, and (d) interpretability of the solution. Scree plots indicated
the presence of 10 components with eigenvalues greater than 1.0, with a marked dis-
continuity occurring after three. Therefore, solutions that were investigated ranged
from two to 10.

Correlations between components for the MMIS were large, ranging from r (207)
.06 to .32, which exceeds the Tabachnik & Fidell (1996) recommendations for orthog-
onal rotation; thus, oblique rotation was utilized for further extractions. Components
were retained if they were interpretable as a masculinity construct and had four or
more items loading at .40 or higher. Solutions from five to 10 resulted in components
with three or fewer items loading at the specified limit. A three component solution
resulted in a reproduced correlation matrix with nearly half (46%) of residuals with
absolute values > .05, suggesting the presence of another component. A four-factor
solution also appeared to be more interpretable and accounted for 35.7% of the vari-
ance. It also included 29 of the 35 MMIS items with loadings of > .40 and no cross
loadings < .40. Thus all 29 items were included for interpretation. Table 2 presents the
pattern matrix for the four-factor solution. Using the pattern matrix rather than the
structure matrix is recommended by Tabachnik and Fidell after oblique rotation
because the loadings exclude the variance contributed by other components.

Component 1 was composed of 11 items that accounted for 13.9% of variance.
This component appeared to represent a goal-oriented air of confidence, persistence,
and emotional reserve. Highest-loading items were #10 (“A man should be confident
in everything he does™), #12 (“To be a man, you’ve got to be tough”), and #21
(“Men should not cry, even when something really bad happens”). This component
was labeled achievement pose.

The second component accounted for 11.1% of the variance and contained eight
items. Five out of the eight pertained to relations with women and sexuality (Items
#18, 4, 1, 34, and 8). Two others— #5,“Men should not try to solve problems by
fighting” (reverse scored), and #22, “A man doesn’t have to be aggressive to get
what he wants out of life"—demonstrated patterns of agreement/disagreement that
suggested an unwillingness to behave aggressively. Because these loaded together
with the aforementioned items regarding intimate relationships with women, it was
labeled composed sexuality.

The third and forth components contained five items each and accounted for 5.3
and 5.2 percent of the variance, respectively. The third component was labeled emo-
tional availability/stability because it contained items concerning attitudes with
regard to the demonstration of affection and protecting other intimates as well as
displays of anger: #15 (“A man should not show affection to those he loves”), #35
(“A man should be independent and not get too attached to others”), and #13
(“Strong anger is a natural emotion for a man to show”). Since means for each item
in this component reflected an accommodating attitude in terms of displays of affec-
tion and avoidance of displays of anger (except for #13, all are reverse scored) this
component was labeled emotional availability/stability.



Table 2

MMIS Items and Pattern Matrix Loadings for Four-Factor Solution with Oblique

Rotation
Mean SD

Factor 1-Achievement Pose (o0 =.77)
10. A man should be confident

in everything he does. J1 A5 -02 .00 4.03 95
12. To be a man, you’ve got to

be tough. .66 22 A3 .03 405 .8
21. Men should not cry even when

something really bad happens. .60 -.05 -19  -01 3.6 1.01
33. A man should take risks to reach

his goal. 57 02 -02 -14 3.66 .82
28. Even when things get really

difficult, a man should keep trying. .55 .19 24 00 412 .87
9. Men should have a positive attitude

towards life and not let things get

them down. 49 29 .08 .06 4.05 .87
14. A man should have long-term goals

for his life. (R) 48 15 -.11 25 395 91
7. Male friends should not show

affection for each other. 42 -.03 -.07 21 35 98
26. Men should be competitive. 41 -06 -1 29 3.09 98
20. A man should always have a

woman that he is dating. 40 =22 -18  -04 296 1.04
31. A man should have sexual

intercourse as early as he can in life. .40 -.28 -28 -05 26 92
Factor 2—-Composed Sexuality (o = .47)
18. Being a virgin should not be an

embarrassment to a man. A3 70 -.08 .05 333 95
5. Men should not try to solve

problems by fighting. (R) -.10 .68 .26 07 25 .99
4. A man should prove his masculinity

by having sex with a lot of people. .03 .64 .01 .00 3.64 97
1. Men should always be courteous

to women. 18 49 .09 29 39 .86
34. For a man sexual intercourse should

not be the goal of making out. .08 47 .08 24 347 9
8. A man should look for a date who

has a good personality rather than

one who is really good looking.  -.02 44 -.08 25 3.08 94
22. A man doesn’t have to be aggressive

to get what he wants out of life. 26 43  0.11 .05 36 1.01
32. Showing emotion is a sign of

weakness for a man. (R) 22 42 24 -31 3.7 .96



Table 2
MMIS Items and Pattern Matrix Loadings for Four-Factor Solution with Oblique
Rotation (continued)

Mean SD

Factor 3—Emotional Availability/Stability (o = .41)
15. A man should not show affection

to those he loves (R). A8 .06 59 19 405 .89
35. A man should be independent and

not get too attached to others. (R) -.24 -.05 55 25 3.02 1.05
13. Strong anger is a natural emotion

for a man to show. .05 .04 -53 -06 264 1.09
17. Courage should not be a necessary

part of being a man. (R) 27 -.28 53 .03 357 98
24. A man should not always have

to protect his family. (R) .00 -.08 44 .00 423 1.05

Factor 4-Dedicated Provider (o =.51)
25. The best way a man can care for

his family is to get the highest-

paying job he can. -.05 -.02 -.06 .61 298 1.06
27. A man should have sexual

intercourse only in emotionally

committed relationships. -13 21 15 S8 272 1.03
6. Providing for his family should be
aman’s main goal in life. -.02 .10 .05 B3 356 .99

30. Being athletic or good at a sport

should be important for a man. 22 -13 .19 44 338 98
19. Even if a man is not rich, he

should try to look that way. A3 -3 -.03 40 252 92

Note. R indicates reverse scoring.

The items loading highest on the fourth component were #25 (“The best way a
man can care for his family is to find the highest-paying job he can”), #27 (“A man
should have sexual intercourse only in emotionally committed relationships”), and
#6 (“Providing for his family should be a man’s main goal in life”). Since these
questions reflect commitment and a responsive attitude with regard to supplying
economic resources, this component was called dedicated provider.

RELIABILITY AND VALIDITY

Internal consistency estimates were .77 for achievement pose, .47 for aggressive sexu-
ality, .41 for emotional availability/stability, and .51 for dedicated provider. Test-
retest reliability measures conducted with a subset of the sample from Belgorod (n =
41) were .92 for achievement pose, .86 for composed sexuality, .73 for emotional



availability/stability, and .81 for dedicated provider. Construct validity of the MMIS
was tested using the Male Role Norms Scale (MRNS; Thompson & Pleck, 1986) and
the Male Role Attitudes Scale (MRAS; Pleck, Sonenstien, & Ku, 1993a). Correlations
of all variables are presented in Table 3. As expected, achievement pose demonstrated
strong positive correlations with all three components of the MRNS with values rang-
ing from r (207) = .75 for the antifemininity scale, to » = .53 for status. Composed sex-
uality correlated moderately only with the antifemininity subscale (= .33).

Correlations with the MRAS were somewhat lower (achievement pose, r = .45,
composed sexuality, r = .01, emotional availability/stability, r = .27, dedicated
provider, r = .21), with only three of the four significant. Correlations with composed
sexuality were not significant (» = .01). Divergent validity was established using the
long form of the Marlowe-Crowne Social Desirability Scale. Correlations with all
four components (r = .00 - .12) were not significant. Thus, none of the components
were significantly affected by tendencies to respond in socially desirable ways.

Table 3

Factor Score Correlations

1 2 3 4 5 6 7 8 9

1. SDS

2. MRAS .02

3. Status -04  44%*

4. Toughness -05  42*% 57%

5. Antifem. -07 72*% 55%  50%

6. Ach. Pose A0 45*% 53 55% 5%

7. Comp. Sexuality 12 .01 .12 -01  .33*% 26

8. Emotional A/S -09 27 13 .04 12 .06 .07

9. Dedicated Provider .00 .21* 42* 33* 34* 28* 32* |16*

Note. * =< .01

DISCUSSION

The first hypothesis stated that a principle component analysis of the MMIS would
reveal emic components of masculinity ideology unique to Russian socicty. This
hypothesis was supported since four components meeting the specified criteria were
obtained: achievement pose, composed sexuality, emotional availability/stability,
and dedicated provider. Internal consistency ratings were acceptably high for
achievement pose but somewhat lower for the remaining three components. The sec-
ond hypothesis pertaining to validity and reliability received mixed support. Test-
retest measures for a portion of the sample were acceptable for all four components.
Discriminate validity in terms of social desirability was also established for all four
components. However, convincing evidence of convergent validity was exhibited
for only two out of the four. Achievement pose and dedicated provider significantly
correlated in expected directions with the MRAS, subscales of the MRNS, and the
corresponding behavioral items for the MMIS. Composed sexuality was only weakly



correlated with the MRAS. Except for a moderate relationship to the antifemininity
subscale of the MRNS, emotional availability/stability was unrelated to the MRAS
and the other two subscales of the MRNS.

LIMITATIONS

Before interpreting the components obtained, it is necessary to discuss several limita-
tions. The first is that it is not possible to come to any firm conclusions about the male
role in Russian society using a single instrument. As is the case with any quantitative
research design, results are confined to the assessments used and the questions they
contain. Had other masculinity tools been used, they may have revealed components
of the male role in Russian society that could differ substantially from those reported
here. Also, all instruments were back translated with due care, yet there were some
items that did not translate directly. It is not known how this may have influenced the
interpretations and responses of the participants. In addition, these results cannot be
generalized beyond young Russian men attending an urban university. This is of par-
ticular relevance for two reasons. One is prior research that indicates older men from
the United States are not as rigid as their younger counterparts in their attitudes con-
cerning the male role (Levant et al., 1992). Another is the unique distinctions drawn
between rural and city dwellers in Russian society (Krieg et al., 1993).

CONCLUSIONS

With these limitations in mind, it is possible to come to some tentative conclusions
about masculinity ideology themes among younger men in Russian society. Perhaps
the most striking results are the achievement pose and dedicated provider compo-
nents. The first seems to represent a global masculinity construct, containing items
suggestive of all four of Brannon’s (1976) themes. Two other items pertaining to
relations with women also loaded at the specified limit, suggestive of the impregna-
tor theme found by Gilmore (1990). More consistent with Gilmore is dedicated
provider. Ttems from both components also loaded highly on the etic components
found by Doss & Hopkins (1998) and the masculine pose and achievement compo-
nents found in a sample of Korean men (Janey & Lee, 2002).

Because of the similarities to masculine themes from other research, it could be
argued that achievement pose and dedicated provider are etic components that exist
across male-dominated cultures. The long history of a patriarchal social structure in
Russia would support this conclusion. However, it is also plausible that these seem-
ingly common threads are indications of increased globalization and the spread of
Western ideas about gender roles. Because of the wide variety of media available in
Russia coming from the United States and other Western European nations and par-
ticipants’ probable access to it, this possibility cannot be discounted.

Discussion of the composed sexuality and emotional availability/stability com-
ponents must be more cautious because of lower internal reliability estimates and
dubious correlations with convergent validity measures. It is possible that demon-
strated weak correlations with other masculinity measures are an indication of their
uniqueness as emic components. It is also possible they reveal a wide gap between



what is and is not known about expectations for the male role in Russian society.
However, because of the interpretability of the components, high test-retest reliabil-
ity, and the exploratory nature of this study, further comment seems warranted.
Taken together, both components imply masculinity in Russia means a willingness to
be responsible and responsive to the physical and emotional safety needs of potential
partners. Yet, because of the seemingly contradictory high loading of item #4 (“A
man should prove his masculinity by having sex with a lot of people”) in composed
sexuality, the responsiveness of men from this sample appears not to include exclu-
sivity. Considering the mean age of the participants and their largely single status,
this may not be as contradictory as it first appears. This also highlights a need for
future research. According to Shiraev (1999), prior to marriage, men take the active
role and strive to win the affection of the female. It may be that emotional availabil-
ity/stability and composed sexuality represent attitude sets that potential partners
would likely view as positive, possibly facilitating successtul courtship. Krieg et al.
(1993) propose there is an emotional distancing and retreat into the work role that
takes place after marriage and after the birth of the first child when the male is con-
fronted with the “realities of family life,” for which he has not been well prepared.

It is possible that the attitudes illustrated by these themes represent transitory
intent and may go through substantial changes as the demands of family life and
work increase and conflict. Cross-sectional studies testing the potential change in
attitudes of Russian men from different generations would do much to speak to this
question, as it has in American samples (Levant et al., 1992). Investigating genera-
tional variability would also help clarify the influence Western culture has had on
the male gender role in Russian society. Testing this variability could be accom-
plished using the Multicultural Masculinity Ideology Scale, though further develop-
ment may be required. Another potential instrument may be the Gender Role
Journey scale designed by O’Neil, Egan, Owen, and McBride-Murry (1993), pro-
vided appropriate care is taken in translation.

Future researchers may also wish to employ the achievement pose component as
a global measure to investigate the role that masculinity ideology plays in critical
issues that Russian men and their families are facing. These might include behav-
ioral correlates such as various forms of violence against children and women, sub-
stance abuse, and various types of emotional distress including depression and
anxiety. Of particular importance may be issues relating to sexuality. According to
Kon (1993), the collapse of communism led to accelerated and unchecked sexual
development that has increased the risk of sexual assault and may be contributing to
the looming HIV/AIDS crisis in Russia and the former Soviet republics. Considering
the findings of Pleck, Sonenstien, and Ku (1993b), which suggested a link between
traditional attitudes about masculinity and less condom use, similar research could
shed light on gender-role attitudes that could be placing Russian men and their part-
ners at greater risk for sexually transmitted diseases and unwanted pregnancies.
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